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Explanatory Note

On July 11, 2019, Thunder Bridge Acquisition, Ltd. (“Thunder Bridge”) domesticated into a Delaware corporation and consummated the merger of a wholly-
owned subsidiary of Thunder Bridge with and into Hawk Parent Holdings LLC (“Repay”), pursuant to a Second Amended and Restated Agreement and Plan
of Merger dated effective as of January 21, 2019 (as amended or supplemented from time to time, the “Merger Agreement”) among Thunder Bridge, Repay
and certain other parties thereto (the transactions contemplated by the Merger Agreement, the “Business Combination”), following the approval at the
extraordinary general meeting of the shareholders of Thunder Bridge held on July 10, 2019. In connection with the closing of the Business Combination, the
registrant changed its name from Thunder Bridge Acquisition, Ltd. to Repay Holdings Corporation (the “Company”).

Item 7.01. Regulation FD Disclosure

Furnished as Exhibit 99.1 is a copy of an updated investor presentation dated July 2019 made available on the investor relations section of the Company’s
website.

The information in this Item 7.01 and Exhibit 99.1 attached hereto shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of
1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference in any filing
under the Securities Act of 1933, as amended or the Exchange Act, except as expressly set forth by specific reference in such filing.




Item 9.01 Financial Statements and Exhibits

Exhibit No. Description

99.1 Investor Presentation, dated July 2019.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

Repay Holdings Corporation
Dated: July 18, 2019 By: /s/ Timothy J. Murphy

Timothy J. Murphy
Chief Financial Officer
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on July 11, 2018, Thunder Bridge Acquisition, Ltd. ("Thunder Bridge™) and Hawk Parent Holdings LLC cempleted their previously announced business combination under which Thunder Bridge acquired Hawk Parent Holdings LLC, upon
which Thunder Bridge changed its name o Repay Holdings Corporation ("REPAY" or the "Company™).

The Company’s filings with the Securities and Exchangs Commission (“SEC), which you may obtain for free at the SEC’s website at hitps

L

ww, sec.gov, discuss some of the important risk factors that may affect our businass, results of

Forward:Looking Statemants

Thiz prasantation (the “Prasantation”] contains “forward-looking statemeants™ within the meaning of the Private Securities Litigation Reform Act of 1995, Such statements include, but are not limited to, slatements about futurs financial and
ting results, our plans, objectives, expectations and inlentions with respect to fulure operations, products and services; and other statements identified by words such as "will likely result,” "are expected 1o, "will continue,” “is

anticipated,” “estimated,” “belitve,” "intend,” “plan,” "projection,” “outlaok” or words of similar meaning. These forward-looking statements include, but are not limited 1o, statements regarding the Company's industry and market izes,

futura opportunities far the Company and the Company’s sstimated future results. Such forsard-looking statements are basad upon the current beliafs and expactations of our management and are Inharently subject to significant business,

economic and competitive uncertainties and contingancles, many of which are difficult te predict and generally beyond our cenirol. Actual resulls and the timing of events may differ materlally from the results anticipated in these forward-

looking stalements.

In addition 1o factors disclosed In reparts fllad with the SEC, the following tactors, among others, could cause actual results and the timing of events to differ materially from the antlcipated results or other expactations expressed in the
torward-looking statements: a detay or failure lo realize the expected benetits from the business combination; changes in the payment procesaing market in which the Company competes, including with respect to its competitive landscape,
fechnolagy evelution or regulatary changes; changes in the verfical markets that the Company targets; risks relating to the Company’s relationships within the payment ecosystem; risk that the Company may not be able to execute its
grovth stl?bevles including identifying and executing acquisitions; risks relating to data security; changes in accounting policies applicable 1o the Company; and the risk that the Company may not be able 1o develop and maintain effective
internal comtrols.

Actual results, performance or achievements may differ materially, and potentially adversely, from any projections and forward-looking statements and the assumplions on which those forward-looking stalements are based. There can be no
assurance that the data contained herein Is reflective of fulure perfarmance to any degree, You are cautioned nat ta place undue reliance on forward-looking statements as a predicior of future perfarmance as projected financlal information
and other Information are based on estimates and assumptions that are inherently subject to various significant risks, uncertainties and other tactors, many of which are beyond our contral. All information set forth herein speaks only as of
the dale hereol in the case of Inlarmation about the Company or the date of such information in the case of information frorm persons other than the Company, and we disclaim any inlention or obligation to update any lorward lsoking
statements a5 a result of developments eccurring after the date of this Presentation, Forecasts and estimates regarding the Company's industry and end markets are based on sources we believe to be reliable, however there can be no
assurance these forecasts and estimates will prove accurate in whole or in parl. Annualized, pro forma, projected and estimated nembers are used for illusirative purpose only, are not forecasts and may not reflect actual resulls,

Use of Projections

This Presentation contains financial forecasts with respect to, among other things, REPAYs total revenue, processing and service fees revenue, gross profit, annual card payment voleme, Adjusted EBITDA and certain ratios and other
metrics derived therefrom for the fiseal years 2019 and 2030, These unaudited financial projections have been provided by REPAY's management, and REPAY's independent auditors have not audited, reviewed, compiled, or performed any
procedures with respect to the unauditzd tinancial projections for the purpose of Ihelr inclugion in this Presentalion and, accardingly, do nal express an opinion of provide any other form of assurance with respact therato for the purpose of
this Presentation. These unaudited financial prajections should not be relied upon as being necessarily indicative of future results. The inelusion of the unaudited finaneial projections in this Pr is not an ad ian ar
represeniation by the Company that such information is material. The assumptions and estimates underlying the unawdited financial projections are inherently uncertain and are subject 1o a wide variety of sk
and i risks and Intias that could cause actual results to ditfer materially from those comtained in tha unaudited financial prajections. Thera can be no assurance that the prospective results ara indicative of the future
performance of the Company or thal actual results will met dilfer malerially fram these presented in the unaudiied financial projections. Inclugion of the unaudiled linancial proj in this Pr should net be regarded az a
representation by any person thal the resulls contained in the Unaudited financial projections will be achieved.

Industry and Market Data

The infarmation contained herein also includes information provided by third parties, such as markel research firms. In parlicular, REPAY has commissioned an independent research repart from Stax Inc. {"Stax™) for market and industry
information to be used by REPAY. Meither of REPAY nor its affiliates and any third parties that provide information to REPAY, such as market research firms, guaraniee the ess, or availability of any
infarmation. Heither REPAY nor its affiliates and any third parties that provide Information te REPAY, such as market research firms, such as Stax, are responsible for any errors or omls-slons l:naglluent or otherw|se), regardless of the
caUse, of the results obtained from the was of such content. Melther REPAY nor ita affillates give any express or Implied warranties, including. but not limited to, any warranties of merchantabllity or fitness for a partlcular purpose or use,
and they expressly disclaim any responsibility or Hability for direct, indirect, incidental, exemplary, compensatary, punitive, special or consequential damages, costs, expenses, legal fees or losses (including lost income or profits and
opporunity costs) in connection with the wse of the information herein.

Hon-GAAF Financial Measures

This Presentation includes certain non-GAAP financial measures that REPAY reviews to evaluabe its business, measure its perfarmance and make siraliegie decisions. REPAY beli that such BAP ial measures provide useful
infarmation ta investors and others in understanding and evaluating its operating results in the same manner as management, Adjusted EBITDA is a non-GAAP financial measure thal represents net income prier to interest expense and
depmclallm and amoriization, as adjusted to add back certain non-cash and non-recurring charges, such as loss on extinguishment of debt, non-cash change in falr value of contingent consideration, share-based compensatien charges,

1t fees, legacy commission related charges, employes recruiling costs, loss on disposition of property and equipment, other taxes, strategic initistive related costs and other non-recurring charges. Adjusted
EBITDA and :lny aiher ratio or metrics derived fherefram are financial m =1 n we with GAAP and should not be considered as substifutes for revenue, net income, operating profit, or any other operating
performance measure calculated In accordance with GAAR, Using these non-GAAP

financial measwres to analyze REPAY'S business would have material limitations bacause their calculations are based on the subjective determinatien of management regarding the nature and classlfication of events and clreumstances that
investors may find significant. In addition, although other campanies in its industry may report measures titled Adjusted EBITDA of similar measures, such non-GAAP financial measures may be caleulated differently From how REPAY
calculates its non-GAAP financial measures, which reduces their overall usefulness as comparative measures. Because of these limitations, you should consider Adjusted EBITDA alongside other financial performance measures, including
net income and other financial resulte presented In aoccordance with GAAR,

This Pr includes d 2018 Adjusted EBITDA and ranges of forecasted 2020 Adjusted EBITDA for REPAY. This Presentation dees not provide a reconciliation of this forward-looking, non-GAAP financial measure fo the most
directly comparable GAAP financial measure because caleulating the components would involve numergus estimates and judgments that are unduly burdensome 1o prepare and may imply a degree of precision that would be confusing or
potantlally misieading to Inwesatora.

M ror i}
This Presentation is for informational purposes anly and is neither an offer 1o sell or purchase, nor a solicitation of an offer to sell, buy or subscribe for any securities, nor shall there be any sale, issuance or transfer or securities in any
jurtadiction in conlravention of applicable law.




REPAY

Realtime Electronic Pa ymen *e

A leading, omni-channel payment technology provider modernizing three diverse and underserved
verticals — personal loans, automotive loans and receivables management — representing a market
projected to grow to ~$535 billion of annual total payment volume by 20201 of which ~$225
billion is 2020 projected annual debit payment volume

Proprietary, integrated payment technology platform reduces complexity for merchants and
enhances the consumer experience

I;;Mnf:.:: Historical Processing and Volume Low Chargeback
VuI‘-; mall Service Fees CAGR! Retention!® Rates'

1) Source; Stax—REPAY Markel Sizing Report, commissioned by REPAY; Stax prepared surveys, secondary research, and analysis. January 2018,
2] Source: Management metric for LTM Karch 2019
3] CAGRis from 2016A- 20184,
4] volume retention for ¥TD period as of March 2019 caleulated as 1 — [Lost volume [ Total Volume Processed in Prior Year Period); "Lost Velume” represents volume realized in prior year period
R E P A Y from merchants that have since ended their relationship with REPAY. Vaolume retention for full-year 20184 was 98%.
o 5 Source: Management data on welume processed through a prirmary processor, representing approximately B0% of total eard payment volume. Chargeback rate is Y70 as of March 2019,
il gy i Chargabacks, represented as a % of card payment volume, are debited from the merchant's account when the end consumer disputes a transaction with tha marchant. Chargeback rate for full-
e ZOLEA was 0.207%,




R E P Y Capitalizing on the Large, Underserved Market Opportunities in Existing and New Verticals

A Leading, Omni-Channel

. Card and Debit Payments Underpenetrated in Existing Verticals
Payment Technology Provider

REPAY Has Built a Leading Platform Based on Vertical Expertise
Next-Generation Technology Supported by Robust Infrastructure

Key Software Integrations Supplement REPAY’s Differentiated Sales Strategy
Attractive and Diverse Client Base

Demonstrated Ability to Acquire and Integrate Businesses

Multiple Growth Opportunities

Successful Leadership Team with Deep Industry Expertise

REPAY




Capitalizing on the Large, Underserved Market Opportunltles |y VA @
Existing and New Verticals - o

REPAY's three existing verticals represent ~$535bn'Y! of projected annual REPAY’s existing key end markets have been

total payment volume by 2020, of which ~$225 billion is projected annual underserved by payment technology and service

debit payment volume providers due to unique market dynamics
Upside for increased penetration in existing and adjacent verticals

End Market Opportumtles

et g == Historically, the market predominantly
g G rOWth : ¥ © = utilized cash, check and ACH payments
Opportunities
25 @ Payment Volumes @ o)
J Recreational . Market where credit card payments
e $408 bn Vehicle Y are typically not permitted

Automotive Loans Fhance

<
oo IIT

: Consumers want convenience of
$69 bn C’f‘"‘ ,' paying with debit, but their
Personal Loans Hnigne 4 merchants frequently do not have
N the capability
)‘;
. : IE Requires technology to process
) ./ o ongoing / recurring payments

$8.0 bn

Seomamsse T LTM Card Payment Volume !

R E P/AY 1 souree: Stx—REPAY Market Siting Report; Based en Stax web survey, secandary research, and analysis. January 2018,
e B el 2] Source: Managerment metric for LT period as of fdarch 2019, B




Card and Debit Payments Underpenetrated'in Existing Verticals iy

REPAY’s verticals, Personal Loans, Automotive Loans and Receivables Management, are underpenetrated and lag
other retail markets in migrating to card payments

Card Payment Penetration Debit Market Volume Growth

Significant Opportunity from Untapped Adoption of Debit payment volume is expected to grow at 11.6%
Card Payments CAGR between 2017 and 202012
7~ Total Payment Volume of Debit Payment Volume of
~~* Existing REPAY Verticals Existing REPAY Verticals
54%
47% i
400 A1% 41% o $535bn T ’
- ! g \\
- gt / A1
.7 $455bn % '-‘ \
r, ‘\ 1 ’ :
| 4 11.6% Expecte
[ 1 \ P
15% \ f \ l
12% \ : I A /
\ P % Y
\ i = o e
» L L 4 & ~ - e
> - = o ~ = - - -
2) i2) N e

2]
2017 Projected - 2020 2017 Projected - 2020

® Personal Loans Debit Share

= Automotive Loans Debit Share

= Receivables Management Debit Share

2015 Debit and Credit Share of
Total ULS. Consumer F'a'ulrmzl'lts(‘LJ

11 Source: The Nilson Report = December 2016, Represents debit and credit as a percentage of all U5 consumer payment systems, incleding various
wranis Paymants ferms of paper, card, and electrenic payment methods,
2] Source! Stax—REPAY Market Sizing Repart_ January 2018, 11.6% growth rate reprasents CAGR from 2017 = 2020.

R E p AY Maote: Credit generally not accepted as payment option in REPAY's existing end markets.




REPAY Has Built a Leading Platform Based on Vertical Expertise

Aftractive value proposition to both merchants and end consumers drives strong client growth and penetration

Merchants in Existing and New Verticals
N P
L T

Consumers

5N

Existing Verticals Mew Verticals

Mccelerated payment cycle (ability to lend
more / faster) through debit card processing

24 /7 payment acceptance through “always
open” omni-channel offering

REPAY

Self-service capabilities through ability to pay
anywhere, any way and any time, 24 /7

Option to make real-time payments through
use of debit transactions

Direct software integrations into loan and deal pay Immediate feedback that payment has been
management systems reduces operational processed
complexity for merchant

AnYWhere, Omni-channel payment methods (e.g. Web,
Improved regulatory compliance through Mobile, IVR, Text)
fewer ACH returns Any Wav,

Fewer ancillary charges (e.g. NSF fees) through
Anv Tlme automatic recurring online debit card

REPAY

s Paym

payments




REPAY Has Built a Leading Platform Based on Vertical Expertise (cont.) &

REPAY's model empowers both merchants and consumers, enabling it to become a leading and trusted payment brand

REPAY

|llustrative Personal Loan Platform Process
‘L REPAY Instant Funding | * Payment Processing

Platform provides

. e significant value
_—

i

i

i proposition
Consumer! ! REPAY Merchant
:
:

Payment i

Consumer

Pa\!‘ ment Receives -v

&
| @
]
lU
l;

I Data * Opportunity across

L e REPAY .
payment / billing

Loan management
Management

System
Data T

REPAY




REPAY’s omni-channel payment and electronic billing management platform significantly reduces complexity for
merchants and enhances the consumer experience

Web

REPAY has 3 different web-based solutions,
depending an whether merchants are interested
in a Virtual Terminal, Online Customer Portal, or a

Hosted Payment Page customized to their brand

Mobhile App =
REPAY's White-label, customizable mohile app =
gives consumers the flexibility of paying on-the-go Lo
and the convenience of reviewing their complete T T
payment history in the palm of their hands 6::::;”.
& o kg
Text G

Text-to-pay lets REPAY's customers directly
communicate with consumers through payment
reminders and allows consumers to authorize
payment with a simple text

IVR

IWR, or pay-by-phone, offers consumers the

convenience of making payments via a 1-2800-
nurnber anytime, streamlining the collections
process and improving customer experience
T

by svmwng Ty o st o e 2
e o conc v,

E -

REPAY




Back-End Infrastructure

Strong Relationships
with Card Associations

Robust Processing
Relationships

Proprietary
Bank Partnerships

REPAY

Back-End
Infrastructure

Proprietary Technology
and Agile Development

Integrations with Customers’
Software Systems

Underwriting / Regulatory /
Industry Compliance Expertise




REPAY leverages a vertically tiered sales strategy supplemented by software integrations to drive new merchant
acquisitions

Sales Strategy [ Distribution Model Software Integrations

= Direct sales model that is structured by vertical and by = Successfully integrated with many of the top software providers
production tier o Software integrations enable the direct salesforce to more
= Sales Support Team increases sales and supports onboarding easily access new merchant opportunities and respond to
process inbound leads
)4 = Robust pipeline of other software vendors currently in discussions
to integrate
/ Tiera
__,-" (Direct
" sales)
/ S5mm+

3 Monthly Volume
&

Tier 2
(Direct Sales)

g $1mm - $5mm Monthly
Volume

Tier 1
(Call Center)

et - i
<51mm Menthly Volume 2014A 2015A 20164 20174 J018A

Number of Software Integration Partners

Bl




Attractive and Diverse Client Base el

REPAY's platform provides significant value to merchants offering lending solutions across industry verticals

REPAY has successfully executed on its M&A strategy of identifying attractive opportunities in new verticals and
entering them through acquisitions (e.g. Auto and Receivables Management)

Firmly Established @ Expanded into
Foothold in Auto ; : Receivables
i i Automotive R k
Finance Vertical IS VEErEETa Management Vertical

REFist

Realtime Electronic Payments

Future Market Expansion
Opportunities — Healthcare,
Recreational Vehicle Finance,

A Market Leader
for Over a Decade in the

Personal Loans Vertical!!) \QUSACUEIEEEIE Growth 4 .
Opportunities Credit Unions and Canada

v 3,500+ merchants'?! ¥ ~97% volume retention'? v A-year average tenure for

top 10 merchants!®
¥ 11,0004 merchant locations® ¥ $3.1 mm annual card payment

volume per card merchant!¥
1) Source: Management estimate.
2)  Source: Managernent estirate as of March 2019, Merchant counts refleets all clients contribuling o revenue in March 2019,
R E P AY 3)  Voluma retention for ¥TD period as of March 2019 calculated as 1 = [Lost Volume [ Total Volumea Processed in Prior ¥ear Pariod); "Lost Wolume” represents volurme realized in prior year period from merchants
that have since ended their relationship with REPAY, Yalume retention for full-year 201824 was $8%, 12
aivima Kiecironis Fayne 4)  Source: Managernent estirmate as of March 2019. Volume per card merchant represents LTRA March 2018 card wolurne [ average number of existing card volurne clients in the period.
51 Source: Management estimate as of March 2019, Contracts often have Z-year term with 3-year renewals, Top 10 clients generated 20% of revenue for YTD pericd as of March 2019 and 29% for full-year 20184,




REPAY's proven acquisition strategy illustrates the value of the platform across verticals

PaidSuite Already serving industry-leading merchants
(Receivables) in Receivables Management vertical
® 2017
Paymanox Second acquisition to solidify presence in
(Automotive) Automotive Loans vertical

Represents a significant opportunity to enhance

organic growth in existing verticals and

accelerate entry into new markets and services
Sigma First acquisition to expand vertically

@
25 (Automotive) into Automotive Loans vertical

Demonstrated ability to source, acquire and
integrate various targets across different verticals

Dedicated team to manage robust M&A pipeline

Several
L EL

; Allowed REPAY to achieve scale in early
Portfolio years of business
Acquisitions

®2008-2015

REPAY




REPAY’s leading platform and attractive market opportunity position it to build on its record of robust growth

and profitability

Execute on Existing Business

Acquire New Merchants in
Existing Verticals u

Expand Usage and
Increase Adoption "

Leverage sales and
marketing engine to
convert near-term pipeline
Majarity of REPAY's new
merchants are
“greenfield” opportunities

" |ncrease penetration of
existing client base

Rilsts o i

e Broaden Addressable Market -

Operational Efficiencies

As the business continues
to scale, REPAY expects to
become increasingly
efficient with higher
margins

Future M arket
Expansion
Opportunities

= Leverage platform and
capabilities to expand
into:

2 Mew market verticals
such as Healthcare,
Recreational Vehicle
Finance and Credit
Lnions

= Canada

Strategic M&A

Strategic acquisitions ta
continue successful
penetration into markets
with a need for dehit

solutions




Successful Leadership Team With Deep Industry Expertise

REPAY's leadership team has significant payment expertise and a track-record
of success with high-growth technology platforms

John Morris
CEQ & Co-Founder President & Co-Founder CFO cTo

Susan Perlmutter Mike Jackson Kristen Merrill Jake Moore
CRO coo VP of Finance Head of Corporate
Development

REPAY




Highly Knowledgeable and Experienced Board of Directors &)

9-member Board of Directors comprised of industry veterans and some of
the most influential leaders in the financial services and payment industries

John Morris Shaler Alias Jeremy Schein Richard Thornburgh

CEQ & Co-Founder President & Co-Founder Managing Director, Senior Advisor,
Corsair Corsair

William Jacobs® Peter Kight Paul Garcia Bob Hartheimer Maryann Goebel
Former SEVP, Founder of Former Chairman Former Managing Director, Former CIO,
Mastercard Checkfree and CEQ, Promantory Fiserv
Global Payments

R E P AY 1) William Jacobs also currently serves as the Chairman of the board of directars of Global Payments and Green Dat.




REPAY Financial Overview

Realtime Electronic Paymants




Financial Highlights

REPAY's model has enabled it to establish a highly attractive financial profile

REPAY

Banitins Eisciranis Paymanis

$8.0bn ~97% 0.19%

Annual Card Impressive Volume High Quality Volume with
Payment Retention!? Low Chargeback Rates®®
Volumel?)

27% 31% 86%

Historical Processing and Historical Cash Flow
Service Fees CAGRW¥ Adjusted Conversion!®
EBITDA CAGR'!

Source: Managerment estimates.

1
2)

3
4

5)
&)

Source: Management metric for LTW karch 2019, Predominantly represents debit transaction voleme.,

Volume retention for YTD period as of March 2010 caloulated as 1 —{Lost Volurne / Total Volume Processed in Prior Year Period); "Lost Volume” represents valume realized in prior year
period from merchants that have since ended their relationship with REPAY. Vialumne retention for full-year 20184 was 98%.

Source: Management data on volume processed thraugh a primary processor, representing approximately 8026 of total volume., Chargeback rate is ¥TDas of March 2019, Chargehacks,
represented as a % of volume, are debited from the merchant's account when the end consumner disputes a transaction with the merchant. Chargeback rate for full-year 201860 was 0.20%.
CAGR is from 20164 - 2018A Processing and Senice Fees Revenue,

See “Adjusted EBITDA Reconciliation” on slide 27 for reconciliation of Adjusted EBITDA LD its most comparable GAAR measure. CAGR is from 20164 - 20184,

20184 Cash Flow Conversion calculated as Adjusted EBITDA = Capes / Adjusted EBITOA, Capex includes PP&E, new software development and new 3 party software assets, Other
companies may calculate capes and related measures differently and you shoulkd consider bow that reduces the usefulness of this metric. Cash Fluw Conversion expected to be B0% in
20198. Capex was 43 of total revenue in 2018 and Is expected to be 6% of total revenue in 2019, Working Capital was approximately 54 million on December 31, 2018,




History of Strong and Continued Card Pa'\,'rr.lne'rit Volume (;_nfromhﬁ 2

Total Card Payment Volume ($ in bn) Volume Retention
REFAY,P;; ginelrated Str:}ng’ constlstent w:-ilume glrowth, ;t—:g:étmg & REPAY's integrated payments platform leads to strong same-store
e L s L sales performance and high retention rates that Management

believes significantly outperform traditional agent sales models

$11.0-$11.2
100%
2296Froiemd i e A~ P, - ST
49.2
~97% Retention Ratel¥
0%
80%
70%
Jan Apr Jul Oct Jan Apr lul Oct Jan Apr Jul Oct Jan Apr Jul Oet Jan Apr
20174 20198 2020 2015 2016 2017 2018 2019

1) Source: Management estimates,
R E p AY 2] CAGR i from 20164 — 2D1BA.
31 CAGRis from 20184 = 2020E. 19
sl Sesanis fapneeie ) Wolume retention for YT period as of March 2018 caloulated as 1 - {Lost Volume / Total Volume Pracessed in Prior Year Period); “Lost Volume” represents .
wolume realized In prior year pered fram merchants that have since ended their relationship with REPAY. Volume retentlon for full-year 2008 was 053,




-]

Historical and Forecasted Financials L Pl

@
Processing and Service Fees!!) / Gross Profit!? Adjusted EBITDAR
Total Revenue ($ in mm) ($in mm) ($ in mm)
REPAY's revenue growth has been strong, Gross margins are improving due to a Highly scalable platfarm will drive
resulting in a 27% CAGR from 20164 — 20188 decrease in processing costs operating leverage over the long-term
27% Historical 21% ijemd $188 — $192 @ @ 20% ijer.ted
CAGRI CAGR CAGR
$52-554
159.2
& 5716
$130.0
$94.0
$82.3
336.3 $21.7
519.1 I I
20164  2017A 20198 2020E 2016A  2017A 20198 2016A 2017A 2018A 20198  2020E

Souree: Managerment estimates for 2019 and 2020,
Mote: Historical CAGR is from 20164 - 20184, Projected CAGR is from 20184 - 2020E.
R E p. AY 11 CAGRis calculated using Processing and Service Fees,
2] Gross Profit is defined as Total Revenue less Interchange and Metwark Fees and Other Cost of Serdices, which include cornmissions to software integration partners and other third-party processing 20
S wnd i Mo b Fanemmaron costs, such as front and back-end processing costs and sponsor bank fees. =
3] See "Adjusted EBITDA Reconciliation® en slide 27,




Key Highlights

Key Highlights

v Low volume attrition and low risk portfoliot! v" 27% historical revenue CAGR based on

Processing and Service Fees from 2016 —

v" Differentiated platform 2018A

v Deeply integrated with customer base v" 31% Adj. EBITDA CAGR from 2016A -2018A

v Recurring transaction / volume based v" Strong cash flow conversion of 86%)
revenue
1) Low Chargeback rates of 0.19% based on Managemant data of volume processed through a primary processor, represanting approximately 80% of total volume. Chargaback rate is YTO as of March

REPAY

2]
3)

2019, Chargebacks, represented as a % of valerne, are debited frorm the merchant's account when the end cansurner disputes a transaction with the merchant, Chargeback rate for full-year 20184
was 0.20%.

See “Adjusted EBITDA Reconcifiation”™ on slide 27 for recenciliation of Adjuested EBITDA to its most comparable GAAP measure,

20184 Cash Flow Conversion calculated as Adjusted EBITDA - Capex / Adjusted EBITDA, Capex includes PP&E, new software developrant and new 3™ party software assets, Other comnpanies rmay
calculate capes and related measuras differently and you should consider how that reduces the usefulness of this metric, Cash Flow Conversion expected to be 80% in 20198. Capex was 4% of total
revenue in 201E and s expected to be 6% of total revenue in 2019, Working Capital was approxirmately 54 millien an December 31, 2018,




(% in mm) I | 018 | \moul

Card Payment Volume 52,4393 $1,842.1 §597.3 32%
Pracessing and Service Fees 24.3 205 3.5 17%
Interchange and Metwork Fees 14.9 119 30 25%
Total Revenue $39.2 532.8 56.5 20%
Interchange and MNetwork Fees 14.9 11.9 3.0 25%
Other Cost of Services 6.4 T2 (0.8) {11%)
Gross Profit™ $17.9 $13.7 $4.2 31%
SGRA 87 9.6 (0.9} (9%}
EBITDA 59.2 s4.1 $5.1 125%
Depreciation and amartization 29 2.4 0.5 23%
Interest Expense 1.4 1.5 (0.1} (4%}
Met Income 549 50.2 54.7 2,594%
Adjusted EBITDA™ $113 $9.4 419 20%

* The Company expects to announce its Q2 2019 financial results on or prior to August 14, 2015,

R E P % Y 1} Gross Profit i defined as Total Revenue less Interchange and Metwork Fees and Other Cost of Services,
Ll g " 2} See Adjusted EBITDA Reconciliation™ on slide 37 for reconciliation of Adjusted ERITDA 12 its most comparable GRAP measure,
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(8 in mm)

Card Payment Volume $4.354 35,245 §7 452 52,435 %3219 $11.,000 - $11,200
Yo Growth 86% 21% 42% 32% 24% 19 - 22%

Processing and Service Fees $51.3 £57.1 £82.2 §24.3 §100.7 $118-8122

Interchange and Matwork Fees 30 e 478 14.9 58.5

Total Revenue $823 $94.0 §130.0 $39.2 $159.2 $188 -$192
YoY Growth 6% 14% 38% 20% 22% 18-21%

Interchangs and Metwork Fees 30 369 47.8 14.9 58.5

Other Costs of Servicas 222 20.7 272 6.4 201

Gross Profit™ $29.1 $36.3 $55.0 $17.9 $71.6 $84 - 588
Yo Growth na 25% 51% 31% 20% 17 - 23%

SGaA™ 236 137 28.0 87 i

EBITDA $5.5 $22.6 $27.0 $9.2 $43.9 $52 - 554

Depreciation and amartization 37 7.5 104 29

Interest Expanse 23 5.7 6.1 14

MNet Income ($0.5) $9.4 $10.5 $4.9

Adjusted EBITDA® $21.7 $25.4 $36.8 $11.3 $44.0 $52 - $54
Yo Growih na 17% 45% 20% 20% 18- 23%

Source: Management estimates for 2009 and 20720,
Maote: This Presentation includes forecasted 2019 Adjusted EBITDA and ranges of forecastad 2020 Adjusted EBITDA for REPAY. Thic Prasentation does nat provide a reconciliation of this farward-looking
non-GAAP financial measure to the most directly comparable GAAP financial measure because caloulating the components would involve numerous estimates and judgments that are unduly
Burdensome to prepare and rmay imply a degree of precision that would be confusing or potentially misleading 1o investars,

' 1] Gross Profitis defined as Processing and Sarvice Fees less Other Cost of Services, which include commissions to seftware integration parinars and other third-party processing costs, such as front

and back-end processing costs and sponsor bank fees.

2] These expenses primarly consist of compensation increases frem headcount growth and In 2018, commission buyouts relating to certaln sales employees.

31 See "Adjusted EBITDA Reconciliation™ on slide 37,

REPAY




Adjusted EBITDA Reconciliation — Historical

Adjusted EBITDA Reconciliation

(% in millions) | 2016A | 2017A | 2018A YTD Mar-19 | YTD Mar-18

Net Income (Loss) (%0.5) $9.4 $105 $4.9 $0.2
Interest Expense 2.3 57 6.1 1.4 1.5
Depreciation and Amortization 3.7 7.5 10.4 29 2.4
EBITDA™ $5.5 $22.6 $27.0 $9.2 $4.1
Loss on Extinguishment of Debt™ 0.0 1.2 0.0 2 B
MNon-cash Change in FV Contingent Consideration'® ; (2.1} (1.1) - .
Transaction Expenses' 15.3 1.4 4.8 1.7 0.5
Share-based Compensation Expense™ 0.1 0.6 0.8 0.1 0.2
Management Fees'™ 0.2 0.4 0.4 0.1 0.1
Legacy Commission Related Chargesm 0.2 0.8 4.2 - 4.2
Employee Recruiting Costs™ : 0.3 0.3 0.0 0.1
Loss on Disposition of Praperty and Equipment® 0.0 0.0 0.0 = -
Other Taxes!" 0.1 0.1 0.2 0.1 0.2
Strategic Initiative Costs''" 0.0 0.2 0.3 0.1 0.1
Other Non-recurring Charges™ 0.2 (0.0} (0.0) - 0.0
Adjusted EBITDA $21.7 $25.4 $36.8 $11.3 $9.4

Mote: This Presantation includes foracasted 2019 Adjusted EBITD® and rangas of forecasted 2020 Adjustad EBITDA for REPAY. This Presantation does not provide a reconciliation of this forward-looking
non-GAAP financal measure to the most directly comparable GAAP financial measure because caloulating the companents would involve numerous estimates and judgments that are unduly
burdenzome to prepare and may imply 2 degrea of precision that would be confusing or petentially misleading to investors.

1) REPAYis not 3 taxable entity so there are no taxes to add back in caloulating EBITDA, For presentation purposes, a specified tax rate was assumed for future pericds,

) Reflects write-offs of debt issuance costs relating to REPAY'S term loans and prepayment penalties relating to its previous debt facility.

3} Reflects the changes in Management's estimates of future cash consideration to be paid in connection with pricr acquisitions from the amount estimated as of the later of the most recent balance
sheet date or the original estimates made at the clasing of the applicab e acquisition,

4 Primarily consists of the professional service fees and other costs in connection with {1) the Business Combination and a potential acquisition by Repay that was abandoned during the year ended
December 31, 20018, |2} financing transactions and the acquisitions of (i) PasdSuite, Inc. and PaidMD, LLC and [ii) Paymaxx Pro, LLC during the year ended December 31, 2017, (3) the 2016
Recapitalization during the period from Inception to December 31, 2016 (Successor) and (4] financing transactions and the acquisition of Sigma Payment Solutions (e, during the period from
January 1, 2016 to August 31, 2016 (Predecessor),

5 Represents compensation expense associated with equilty compensation plans,

B}  Reflects managemant fees paid to Corsair Investments, which will terminate ugon the completion of the Business Combination.

71 Represents payments made te certain employees in connection with transition from REPAY's legacy commission structure toits current commission stristure,

B} Represents payments rmade to third-party recruivers. REPAY has developed an intemnal recruiting function, which is espected to decrease reliance on third-party recreiters.

9y Represents loss on dispositions of certain proparty and equipment.

10} Reflects franchise taxes and other non-income based taxes.

11} Consists of consulting fees relating to processing services not in the ordinary course of business and other operational improvements, one-tirme payment to vendor for additional menchant data,
one-tima payment relating to specal projects for new market expansion and legal expanses relating to review of potential compliance matters.

17} Represents other nan-recurring items that REPAY's management believes are nat representative of its engoing operatians,




